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Campaign ROI Total Campaign Cost: $5,000.00

# of Responders: 5000

[l Cost # of Buyers: 110
| | 7] Revenue
Revenue Generated: $11,000.00

t Profit: $6,000.00
Cost per Responder: $1.00

ROI: 120% Cost per Buyer: $45.45

000

)
i)
)]

' [T Profit

lls below to enter data

urchased: 51@
-per-click: $1.00

note: double-clic

Clic Conversion Rate: e 2.2%

(What % of responders will buy?)

Average Buyer Purchase: $100

(How much will buyers spend?)

C@npaign ROI Total Campaign Cost: $5,000.00
# of Responders: 5000
11 Cost # of Buyers: 215
|7l Revenue
11! Profit Revenue Generated: $21,500.00

I| Profit: $16,500.00
Cost per Responder: $1.00
Cost per Buyer: $23.26

ROI: 330%

note: double-click cells below to enter data

Conversion Rate: ®-=mma 4.3%
(What 9% of responders will buy?)

Average Buyer Purchase: $100

(How much will buyers spend?)

Clicks Purchased: 5,000

Cost-per-click: $1.00




